Essay Topic:

In what ways have social media influenced the production, distribution

and consumption of news?

Name:
Student ID:

Advisor:

Due Date:



Table of Content

IO 101 oo [FTox [ o USSP SSURRTRS 1
2. The Acceleration of News Production and Its Impact on Journalistic Standards in
the Age OF SOCIAI MEAIA .......c.veiiieie s 2
3. The Paradigm Shift in News Distribution - From Traditional to Digital Platforms..4
3.1 Theoretical Framework: The Echo Chamber Effect ..........ccccoveviiiiiiniieee 4
3.2 Case Example: The Role of Facebook in News Distribution.............cccccveenee. 5

4. The Transformation of News Consumption - The Digital Shift and Emergence of

CitiZEN JOUMNALISIM ...ttt e e sre e nnes 5
4.1 The Role of Social Media in News ConSUMPLiON.........cccooereieneninineeieenne, 6
4.2 The Rise of Citizen Journalism and User-Generated Content .............ccccevnee. 6
4.3 Challenges to Traditional JoUrnaliSm............ccccoceiiiiiiiniiienec e 6
4.4 Theoretical Perspective: The Public Sphere and Habermas............c.cccoeoeine, 7
4.5 Addressing the Challenges of Social Media in NEWS ..........c.cccceevveieiicivenenne 7
(0] T [ 1S o] APPSR 8

R B B BN CES e 9



1. Introduction

The intricacy of our linked digital world necessitates a sea change in the news
industry's production and reporting practices. Public expectations, cultural values, and
technology capabilities constantly change, and journalism may need to adjust and
adapt. This change is an example of it. Everyone knows that this industry is
continually evolving and growing remarkably. The proliferation of social media
platforms in the current period has wholly altered how we get information and remain
informed. New technologies have transformed news reading and comprehension
(Buturoiu et al., 2023). The development of news is an excellent approach to studying
how people's communication skills have changed. This demonstrates how social
media influences how individuals understand news articles. These developments have
significantly impacted the reporters' strategies and how news is conveyed (Dennis,
2018).

News transmission changed dramatically from town criers to the printing
press in the fourteenth century. Newspaper sales boomed once the printing press made
information distribution easier. An excellent journalist is honest, serves the public,
and has a solid moral compass. In the 20th century, radio and TV became more
accessible and popular. This impacted news diffusion. Thanks to these sites, people
like sharing and receiving news more than ever. Due to social media and the digital
revolution, journalism has changed drastically (Filippas & Horton, 2021).
Technological advances have transformed news dissemination in the media business.
Due to their large user bases and speedy information exchange, social media
platforms have become contemporary newsrooms. Understanding their total influence
is vital. The news industry has transformed. Social media affects editor and reporter
employment. Rapid-fire news cycles may drive reporters to write items rapidly
(Garcia-Avilés, 2020).

In addition, several things could be improved with this innovation. Due to the
prevalence of 'echo chambers' and deception, the trustworthiness of news reports has
significantly declined. A growing number of individuals are sharing their perspectives
in news articles due to the ubiquitous nature of news and the increasing overlap

between the responsibilities of news consumers and producers. More and more people



can get their voices heard in the news these days (Ku et al., 2019). Because of this
change, people are starting to doubt the reliability of news sources. Using these
opposing features, the article explores how user-generated content models and social
media algorithms have affected the public's grasp of news.

There is a lot of nuance to how news spreads via social media. Much of the
news business is rethinking its functions and duties in light of the dramatic changes in
news dissemination (Lecheler et al., 2019). This essay aims to evaluate these
developments, weighing their pros and cons, so that readers may understand the future

of journalism in the social media age and how it affects society at large.

2. The Acceleration of News Production and Its Impact on Journalistic
Standards in the Age of Social Media

A direct effect of social media's rapid rise, which has shaken up the news
business, is more news reporting. Before social media, printing or TV news plans and
daily news rounds decided what news was made. Many social media sites, including
Facebook, LinkedIn, and Twitter, have changed how people get their news, turning it
into a product. Surprisingly fast, news gets around. It's normal for social media sites
to report news before established news sources. As an example, the bombs at the 2013
Boston Marathon killed three people and hurt many more others. Social media sites
like Twitter were able to cover breaking news much faster than traditional news
sources. This event demonstrated how social media has transformed the sharing of
news and the ways people can access it. Others are concerned that the speed at which
news spreads rests on how true and accurate it is. As a result of the intense
competition, news groups sometimes need to improve on quality and truth when they
are in a hurry to produce material. Today's media business often gives up accuracy for
speed (Lischka, 2018).

One new way of looking at gatekeeping—reviewing material before it is made
public—has emerged. Before the digital age, reporters and editors had considerable
influence over the prominence of news articles. However, social media sites allow
users and algorithms to select news items based on their popularity openly. Because
of this shift, many people are starting to doubt the reliability of news reports.

Sometimes, user-generated information is not adequately reviewed before being



posted on social networking platforms, in contrast to more traditional news sources
(Mitchelstein & Boczkowski, 2015). If you want to know how Elisabeth Noelle's
"Spiral of Silence” in Neumann's thesis explains journalism's changing nature and
social media's effects on news production, you should read it. Researchers often
utilize this concept to examine the formation of public opinion and how social media
affects journalists' work habits. One "spiral™ that seems to be everywhere these days is
making its way into online communities. Some news stories become more popular
when readers engage with them (by liking, sharing, and commenting). Occasionally,
authors unconsciously focus more on popular topics than less significant but equally
important ones. News articles' level of engagement on social media determines how
popular they are. Therefore, this trend might lead to a distorted view of the world.
Because of this, the depth and breadth of coverage can change (Mitchelstein &
Boczkowski, 2015).

Social media's influence on the news industry in today's lightning-fast
environment is enormous. Information may reach a large audience in a flash in today's
world. This, however, goes against the general practice of journalism. Here in the
lightning-fast digital environment, we must reevaluate how we disseminate news. The
focus has changed from precision to speed in the traditional realm of gatekeeping
duties. The importance of news companies consistently producing high-quality, up-to-
date content cannot be overstated, especially in light of the influence of social media
(Newman et al., 2011).

Many people are worried that the speed with which news is shared on social
media could compromise the truth and dependability of information. To stop the
spread of dubious or partial information and, eventually, to fight the spread of lies, it
is essential to stress truth and care in reporting (Oeldorf-Hirsch, 2021). Accuracy is
critical in the fast-paced world of social media today. It is necessary to recognize the
work that social media sites and standard news outlets have done to deal with this
problem. Fact-checking tools have come a long way since Al algorithms were added
to make them more effective at finding and fighting false information. Many more
projects have also tried to teach people how dangerous incorrect information can be.
In addition, because social media is constantly changing, news stories can get changes

and updates quickly, often faster than traditional media (Park & Kaye, 2021).



3. The Paradigm Shift in News Distribution - From Traditional to Digital

Platforms

News dissemination has dramatically changed due to the rise of the internet
and social media. This is a radical departure from the conventional ways of
disseminating and accessing news, and it goes beyond just altering the press. At
newsgroups you can trust, there are plans for both writing and reporting. Stay
informed about current events at your convenience with the help of digital sources,
mainly social media. The changes will be felt by even news sites that have been
around for a long time (Shearer, 2011). Many well-known news websites and TV
networks have gone digital to stay current. This change worked out well for The New
York Times. They worked hard and got a great name on the internet. As a treat, they
added digital payments to their business plan. Now that things have changed, new
problems have emerged (Vasterman, 2005). Traditional news outlets are in danger
from online media like podcasts, blogs, and social media stars. Digital news gets
spread with the help of platforms and social media. These computers change how
people get their news by choosing what to show them based on their past actions,
tastes, and contact data. Personalized news feeds let people find stories relevant to
their wants and needs. No matter what the reason is, these changes are significant.
People sometimes get stuck in "echo chambers” or "filter bubbles”, where they only
think about things that support what they already believe. Limiting access to
information and views could divide the public conversation (Cardoso, 2019).

3.1 Theoretical Framework: The Echo Chamber Effect

What are echo chambers? People might understand them better if they learn
about Cass Sunstein's idea that public space is broken up. Sunstein claims that
personalized online places might strengthen existing disagreements by giving people
facts and reasons supporting their beliefs (Avin et al., 2024). This idea examines how
automatic customization changes how social media news gets shared. Getting people
to understand how important it is to hear and consider various points of view! It
changes how people talk about things and promotes different points of view because it
has such a significant effect (Shen, 2021).



3.2 Case Example: The Role of Facebook in News Distribution

One exciting example is Facebook's part in getting news out there. Since
Facebook is the most popular social networking site, many people now get their news
there. The platform's system will highlight the content no matter what it is if it makes
users connect with it more. People criticized Facebook for sharing politically biased
content and false information. This made people wonder if the company should be
responsible for checking news stories. People are worried about the amount and
quality of new information available as we move away from old ways of doing things,
even though digital platforms make information more accessible and faster to find
(Chen, 2021).

Even though algorithms and personalized content make it easier for people to
connect, they could also limit free speech and spread false information. The rise of
digital media and data has affected the news business. The digital age has made
getting knowledge and sharing things much more accessible. There needs to be a wide
range of real news stories. There must be a balance between technical growth and
political standards in the ever-changing world of news sharing (Baron, 2019).

Still up for debate amongst experts is the potential impact of social media
algorithms on the development of echo chambers. In these "echo chambers," there can
be a shortage of diverse perspectives. As a result, individuals may become more
ideologically divided (Guo & Sun, 2022). Algorithms often influence news articles.
Thanks to these algorithms, anyone may get news from various non-traditional
sources. Many news sites from around the globe are available for individuals to
peruse. Some social media platforms are modifying their algorithms to accommodate
a broader spectrum of information. This will aid in preventing the formation of echo
chambers. More news from more sources means people may consider more

viewpoints (Grammenos & Warner, 2021).

4. The Transformation of News Consumption - The Digital Shift and Emergence

of Citizen Journalism

As more and more people use the internet and social media, it has changed

how news is consumed. People tended to take it easy when it came to getting their



news from various sources, including radio, newspapers, or recorded television. But
with the advent of digital platforms, this is now a personalized and ever-changing
affair. These days, consumers may read the news on their smartphones, tablets, or
laptops whenever and wherever they choose (Kalsnes & Larsson, 2017). The news
industry and its audience have seen significant changes due to the transition to digital

media.
4.1 The Role of Social Media in News Consumption

social networking sites have quickly become vital news providers due to their
popularity among early-morning users; keep up with current events by subscribing to
news feeds on sites like Reddit, Facebook, and Twitter. Users can also participate in
conversations on these websites by leaving comments and exchanging links (Meese &
Hurcombe, 2020). A few of these systems even let people rank the significance of
news articles. Those intensely involved in this activity show greater news
consumption as they actively participate in creating, collecting, and discussing news
items (Kothur & Pandey, 2023).

4.2 The Rise of Citizen Journalism and User-Generated Content

Users' own material and community news are growing because of this change.
Digital tools have made it possible for more people to be involved in making news.
Anyone with a smartphone and an internet link can now add to the news. This type of
news allows information to get out quickly during crises, like when protests or natural
disasters and regular news sites are unavailable (Akdenizli, 2017). Sometimes,
independent writers can bring new ideas and draw attention to problems that more
prominent media companies might ignore. Reporters often put themselves in danger
to do their jobs because they don't fear covering the Arab Spring protests and how the

government responded to them (Moravec et al., 2018).
4.3 Challenges to Traditional Journalism

Citizens' news and user-generated material have made it easier for people to
get more knowledge and different points of view. Nevertheless, it has also led to some
problems. When looking at information that citizen writers put together, you should

be careful because those who did it might need more professional skills and



knowledge to warrant its correctness and reliability. Especially since user-generated
content is so common, spreading false information and fake news is a real problem.
People might need help determining which news sources they can believe (Poghosyan,
2019).

4.4 Theoretical Perspective: The Public Sphere and Habermas

Jurgen Habermas's discussion of the public sphere provides one lens through
which to examine this shift. The concept of the "public sphere,” which Habermas
investigated, is relevant today since it facilitates discourse on critical issues. The
proliferation of online communities and social media has given more individuals
access to a broader spectrum of opinions and views. Keep talking rationally and
critically, even when the internet is complete with biased and false information. How
people obtain their news now is drastically different from how it was in the past
(Sardar, 2023). More engaging and entertaining methods of meeting have recently
emerged. More perspectives are available today than ever because of the proliferation
of user-generated content and citizen journalism. This is an experiment with the
norms established by the journalism industry. But now we're not sure we can trust the
news as much because of this shift. Therefore, we must alter our current news
consumption habits (Ali, 2023).

4.5 Addressing the Challenges of Social Media in News

Citizen journalism and user-generated content are feared by many for their
potential to introduce prejudice and inaccurate information, which might undermine
traditional news sources. By bringing attention to under-reported stories and
promoting regular people's perspectives, amateur journalism enhances the news. More
people are covering the news, which means more people are tuning in, and the media
is easier to understand. News outlets rely on citizen writers' knowledge to increase
their coverage while maintaining high standards (Scott et al., 2014). Working together
makes it easier to gather more data, which editors check thoroughly. It is possible to
successfully handle the difficulties that may arise due to social media's influence on
news creation. Journalism in the social media age is changing rapidly; this change
calls for serious consideration of the pros and cons of staying true to facts, being

dependable, and reporting ethically while quickly sharing information, welcoming



diverse opinions, and engaging with the audience. The news business may take an
innovative and creative approach to embracing these advancements. It is crucial to
successfully negotiate the benefits and drawbacks of social networking (Scott et al.,
2014).

Conclusion

In today's fast-paced digital world, the transmission of news has been changed
by the dynamic between news companies and social media. This, in turn, has had a
dramatic impact on journalism. This article examines how social media has altered the
news business in several ways. This shows how complex the relationship is between
new technology and news coverage. The quick spread of news information on social
media platforms has drastically changed the news cycle. As digital media has grown
in prominence, the reliability of news and reporting standards have been reevaluated.
Citizen journalism and the widespread use of personalized algorithms have increased
the number of people involved in creating news. Some worry, meanwhile, that public
opinion is becoming more fragmented and that "echo chambers" are growing in size.
These examples show how important it is for writers to follow the rules, which is
especially important now because user-generated content is everywhere and makes it
hard to tell facts from opinion. A more interactive culture in the news has to be
carefully evaluated to see how it will affect the trustworthiness of journalists and the

integrity of their stories.

As news and social media converge, the future is filled with possibilities and
worries. Even if there is a lot of responsibility that comes with social media,
journalists should be good at it. If journalists choose to use social media, they must
adhere to the guidelines. In an era when rapid internet entertainment reigns supreme,
this promotes truthful reporting. To succeed in the current media industry, it helps to
be knowledgeable with both traditional methods and cutting-edge technical tools. We
need to do thorough research if we want to have an informed discussion on the
influence of social media on politics, public debate, and the future of journalism in
this age. This era of fast technological advancement makes it more necessary than

ever to know how to check the authenticity of news articles. Everyone from news



organizations to authors to social media users must be cautious about what they read
online and ensure the sources aren't biased or unreliable.

Several variables have changed how news spreads in this social media age.
One of these factors is the advancement of technology. This issue necessitates
thinking about it from both a social and societal viewpoint. Contributions from writers,
media organizations, and the public are needed to ensure that this initiative stays loyal
to the core ideals of journalism. In a world where everything is constantly changing,
only by working together can we ensure that this priceless resource will continue to

educate and empower people.
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